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Overview of Corporate Philanthropy
In Serbia in 2014




Data Sources




Data Considerations




Value of Corporate Sector Giving:

2013 - 2014

Non-Flood Values

- 90.9%
increase




Value of Corporate Sector Giving:

2013 - 2014

Non-Flood Values

41% of all giving

- 90.9%
increase




Total Value of Corporate Sector Giving:

2013 - 2014

Non-Flood and Flood Values

- 609.2%
increase




Purpose of Giving - Key Causes
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Purpose of Giving - Key Causes

Trends
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Use of Donations - Long-Term or One-Off?




To Whom Does the Corporate Sector Give?




To Whom Does the Corporate Sector Give?




How Does the Corporate Sector Give?




Key Market Segments in Corporate Giving

Food and Milk Product Manufacturing, 15.8%

Banking and Insurance Companies, 10.6%

Oil and Refining Industry, 9.2%

Non-Alcoholic Drinks, 7.0%

Telecommunications, 3.9%

Hygiene Products, 2.8%



Geographic Distribution of Corporate Giving




2015: Tracking Corporate Giving to Refugees




2015: Tracking Corporate Giving to Refugees




2015: Tracking Corporate Giving to Refugees




2015: Tracking Corporate Giving to Refugees




Improving Tracking of Donation Level Giving

goran@catalystbalkans.org
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